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Marketing campaign

Campaign Design ïobjectives, targets

The marketing modules have been built to support 

marketing teams design and implement advanced and 

pinpointed campaigns, with full ability of tracking the 

progression of campaign, including all related activities, 

correspondence and knowledge. To create effective 

marketing plan, information such as sales in the region, 

structure of clients, their potential, loyalty, activities and 

other information must be brought together.  

Effective marketing starts with precise targeting. And 

targeting starts with segmentation. Understanding that 

all doctors are not equal, is important. Some have 

greater opportunity to prescribe than others, some are 

more likely to take up new products and some have the 

ability to influence other doctors prescribing. The 

challenge is in intelligent segmentation of doctors. 



Definition of Marketing campaign �±First step

Define name, time interval and define detailing information. In 

our case detailing information is embedded inside attached 

presentation.


